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Meet the 2010-2012 APFSP Board of Trustees
President
Arvin W. Starrett, CFSP
Starrett Funeral Home
425 South Church Street
Paris, TX 75460
Phone: (903) 784-4333 • Fax: (903) 784-7200
E-mail Address: starrett_funerals@sbcglobal.com
(Term Expires: 2012)
Vice President
Mark D. Musgrove, CFSP
Musgrove Family Mortuaries
P.O. Box 22210
Eugene, OR 97402
Phone: (541) 342-8281 • Fax: (541) 343-8583
E-mail Address: mark@musgroves.com
(Term Expires: 2012)
Secretary/Treasurer
William P. “Bill” Joyner, CFSP
Renaissance Funeral Home
7615 Six Forks Road
Raleigh, NC 27615
Phone: (919) 866-1866 • Fax: (919) 866-1606
E-mail address: bjoynercfsp@gmail.com
(Term Expires: 2014)
Immediate Past President
Kathleen M. Berry, CFSP
Wilbert Funeral Services, Inc.
P.O. Box 147
Forest Park, IL 60130-0147
Phone: (216) 521-1705 • Fax: (216) 521-1375
E-mail Address: kathleenberry@msn.com
(Term Expires: 2010)
Board Members
Diana Duksa Kurz, CFSP
Newington Memorial Funeral Home
20 Bonair Avenue
Newington, CT 06111
Phone: (860) 666-0600 • Fax: (860) 666-8377
E-mail Address: diana@newingtonmemorial.com
(Term Expires: 2012)
Robin M. Heppell, CFSP
FuneralFuturist.com (Div. of Heppell Media Corporation)
Box 8723
Victoria, BC V8W 3S3
Phone: (250) 744-3595 • Fax: (250) 483-5455
E-mail Address: robin@funeralfuturist.com
(Term Expires: 2016)
John T. McQueen, CFSP
Anderson-McQueen Family Tribute Centers
2201 Dr. ML King Street North
St. Petersburg, FL 33704
Phone: (727) 822-2059 • Fax: (727) 342-6330
E-mail Address: robin@funeralfuturist.com
(Term Expires: 2016)

Time Will Tell
In 1914, Thomas Edison’s factory in West Orange,
New Jersey, was virtually destroyed by fire. Although
the damage exceeded $2 million, the buildings were
insured for only $238,000, because they were made
of concrete and were thought to be fireproof. Much of
Edison’s life’s work went up in smoke and flames that
December night.
At the height of the fire, Edison’s 24-year-old son,
Charles, searched frantically for his father. He finally
found him, calmly watching the fire, his face glowing
in the reflection, his white hair blowing in the wind.
“My heart ached for him,” Charles said. “He was
67 — no longer a young man — and everything was
going up in flames. When he saw me, he shouted,
‘Charles, where’s your mother?’ When I told him I
didn’t know, he said, ‘Find her. Bring her here. She
will never see anything like this as long as she lives.’”
The next morning, Edison looked at the ruins and
said, “There is great value in disaster. All our mistakes are burned up. Thank God we can start anew.”
Three weeks after the fire, Edison managed to deliver
the first phonograph.
(Editor’s Note: The preceding text originally
appeared in “Persistence Goes the Distance,” by

Arvin W. Starrett, CFSP
APFSP President

Jim Clemmer, www.jimclemmer.com/persistencegoes-the-distance.php.)
Those of us who have been in funeral service for any
considerable period of time have witnessed tremendous change. Even practitioners of our profession
who have entered it as recently as a decade ago can
easily see that the evolution of funeral service has
been fast and considerable. We have spent years in
promoting tradition. We have trained our staffs in
how to carry out their tasks based upon a business
model that is a century old. And yet, sometimes
well outside our comfort level, the families we serve
want more than the status quo. We funeral directors thought we knew what people wanted. We
made drastic assumptions, knowing all the while
the cliché of what can happen when one assumes.
No one knows what the face of funeral service may
look like in the next century. One thing is certain,
though: care, concern, character, love and service
will always be paramount. All the rest are simply
trappings. Although some of us “old-timers” may
long for the good old days, perhaps we should
stand with wonder before the fire. Just maybe, like
Edison, we should see great value and opportunity
in the loss of our mistakes and be thankful for a
chance to begin again.
Only time will tell. 

Robert E. Parks, CFSP
J. Henry Stuhr, Inc. Funeral Chapels and Crematory
232 Calhoun Street
Charleston, SC 29401
Phone: (843) 723-2524 • Fax: (843) 724-1548
E-mail Address: bob.parks@jhenrystuhr.com
(Term Expires: 2016)
Randy A. Williams, CFSP
PO Box 106
Beallsville, OH 43716
(Term Expires: 2016)

Published July 2012

Education Consultant
James M. Dorn, CFSP
Xavier University
Department of Chemistry
3800 Victory Parkway
Cincinnati, OH 45207
Phone: (513) 745-3351 • Fax: (513) 745-3695
E-mail Address: dornj@xavier.edu
Executive Director
Kimberly A. Gehlert
P.O. Box 2275
Westerville, OH 43086-2275
Toll Free: (866) 431-CFSP (2377)
Phone: (614) 899-6200 • Fax: (614) 899-6206
Cell: (614) 271-0091
E-mail Address: kgehlert@apfsp.com
Website for Members and Consumers: apfsp.org
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Cast Your Vote for the Board of
We have six candidates running for three
new Board positions in this year’s APFSP
Board of Trustees election. They are
Ruthann Brown Disotell, CFSP, of Clinton,
New Jersey; John W. Evans, CFSP, of
Norwalk, Ohio; Douglas H. Hunter, CFSP,
of Caribou, Maine; Mark A. Merz, CFSP,
of Holland, Ohio; Donald B. O’Guinn Jr.,
CFSP, of Clio, Michigan; and Stuart M.
Snow, CFSP, of Fairborn, Ohio.
Included in a separate mailing, which you’ll be receiving shortly,
you’ll find each of their bios, as well as answers to six questions about
their expectations on change and growth in the Academy during
their terms on the Board if they are elected.
• Why do you want to serve on the Board?
• What do you want to offer to improve the Academy?
• Why is the Academy important to you?
• Where do you see the Academy in five years?
• What do you feel is the most critical problem facing the
Academy today?
• How would you propose to “grow” the Academy?
• How could you spread the word about the Academy?
Please be sure to return your ballot no later than August 15,
2012. Please select three candidates by marking your choices on
the ballot, seal the ballot in the enclosed envelope, and sign the
upper left corner above your Academy ID number to be sure your
vote gets counted.

Ruthann Brown Disotell, CFSP, of
Clinton, New Jersey

Like most gals, I have a lot of shoes; but,
professionally, I’ve worn a lot of hats. As the
daughter of a funeral director, funeral service
was understood from a limited perspective.
Working for others in a large firm offered
professional growth. Designing and building
a funeral home offered new challenges and allowed me to become
flexible and creative to meet the needs of the funeral director, as
well as the bereaved. Doing startups and managing preneed and
aftercare programs kept me active in the community. Now, as a
full-time, independent celebrant, it is even more important to feel
the pulse of our ever-changing profession.
It has been my pleasure to offer programs and continuing education for associations on the county, state and national levels. I am
proud to have served NFDA in Boston in 2009 as the first woman
4
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and the first celebrant to offer the Service of Remembrance. To
represent you on the Board of the Academy of Professional Funeral
Service Practice would be an honor. I would like to lend a hand in
making you confident in your chosen profession. I appreciate your
kind consideration of my desire to serve.

John W. Evans, CFSP, of Norwalk, Ohio

I would like to serve on the Academy Board
because it would be an honor to realize my
passion for the funeral profession in leading with continued enthusiasm, respect and
now 25 years of experience. I have known
a few good people who have served on the
Academy Board of Directors and continue to
respect each of them as a person, professionally and as a leader
in funeral service. To improve the Academy, I’d like to continue
to promote the CFSP designation and its importance to the public’s awareness for credibility and qualifications that adds to the
value of their funeral professionals. An organization such as the
Academy serves as a reminder of the care and dignity deserved by
all families served by a professional funeral service individual. I
believe that continuing education is valuable to the growth of an
individual in a funeral service career. Not every state has CEU
requirements, and by continuing to provide education to those
like-minded people who thrive on knowledge, funeral service will
continue to benefit.
I believe the most critical problem facing the Academy today is
continued respect for education and greater awareness of what the
Academy is in every state and country — a perception and better
understanding of what the CFSP designation does for an individual and to his or her confidence as a professional. The Academy
has been making great strides to let all licensed funeral directors
and embalmers know the value of the CFSP designation, but the
continued efforts to display at conventions and trade shows is necessary. To promote the Academy is to spread the positive attributes
that makes it so valuable.

Trustees
Douglas H. Hunter, CFSP, of Caribou, Maine

The Academy provides the framework from
which we grow as funeral providers to best
perfect our individual art of funeral service.
While funeral services look very different
across our country, the Academy links us
together as we grow, learn and achieve more
for those we serve.
State boards and associations rely heavily on Academy approval
for CEUs at conferences throughout the United States. Academy
approval brings credibility and assurance here and abroad that the
integrity of speakers and continuing education are valuable sources
of development for its members. I see the future of the Academy as
one of growth — both internationally as new countries are exposed
to its benefits and in the United States through our state associations. By engaging funeral professionals in educational opportunities
throughout the world, we gain a deeper understanding of cultural
traditions that might be replicated in our home towns.

place, social media are essential tools of growth for the future and
prosperity of the Academy.

Donald B. O’Guinn Jr., CFSP, of
Clio, Michigan

Having been a longtime member of the
Academy and an adamant proponent of education, I believe I am well suited to effect some
positive change on the Board. I would like
to see the Academy play a larger role in the
area of continuing education as it pertains to
NFDA membership and the profession as a whole. The Academy
has afforded me the opportunity and the challenge of further developing myself as a funeral service professional, and I would like to
encourage my fellow colleagues to explore the benefits of Academy
membership as well. In terms of a five-year goal, I would like to
see APFSP membership increase by at least 25 percent and would
like to see the Academy take the lead in professional development
within NFDA through new and innovative programs.

I’ve had the opportunity to live in west Africa for two years while our
family built, staffed and operated a hospital there. As a funeral professional, I’ve spent time working with a funeral home in Medellin,
Colombia, and I have also taught seminars to students at the only
mortuary school in South America. I’m currently working with them
to develop educational opportunities between their school and the
United States. By working in partnership with international funeral
professionals, we can develop a wider perspective that can be utilized
at local levels, benefiting all of those involved. I believe such international collaborations will be a vital part of the Academy’s growth.

One of the biggest problems facing the Academy today is a lack of
recognition in the field and a mission statement that needs to be
refocused on critical issues of the day. Growth in the Academy can
be achieved by each member making a concerted effort at bringing
in at least one new member per year and encouraging those new
members to do the same. We need to use all of our resources in
spreading the word about APFSP. Information about the Academy
should be included in each member’s website, on Facebook and
Twitter accounts, and through various networking venues.

As a current Rotary Club president, our motto of “Service Above
Self” is a simple and accurate statement of how we serve our communities as funeral professionals. I look forward to future changes in
our industry. I’m very grateful for your consideration of my application as an Academy trustee and would offer my best efforts toward
its continued success.

I believe I would be an asset to the Board because of
my pastoral, business, management and funeralservice experience. I have spent a good portion of
my life in an education setting, and I truly believe
the importance of honing in on skill sets. I believe
that I offer a wealth of private-sector experience as
well as management and funeral-service experience. I would view my time on the Board as an opportunity to be an
agent of progress and positive change — anything that I could offer
to help the Academy to improve on what it is offering and what it is
about would be a key objective of mine.

Mark A. Merz, CFSP, of Holland, Ohio

I want to serve on the Academy of Professional
Funeral Service Practice (APFSP) because it
offers creative educational concepts that bring
outside perspectives for today’s funeral service
professional. I have many things to offer the
APFSP; but, most importantly, I possess determination, drive, extreme passion and vision for
the funeral industry. The Academy is important to me because it
offers a platform to challenge individuals both personally and professionally during an atmosphere of change and growth. In five years, I
believe the Academy could serve as an instrument to benefit employers when presented with future potential employment candidates.
Typically speaking, individuals who voluntarily elect to seek
out and participate in higher levels and standards of education
oftentimes become great employees and future leaders of industry.
Because today’s young professionals struggle in choosing between
civic and professional organizations and family responsibilities, it
is critical for the survival and growth of the Academy to strike a
balance in and demonstrate the perceived value of the CFSP designation to its membership. In today’s hypercompetitive market-

Stuart M. Snow, CFSP, of Fairborn, Ohio

The educational requirement of the Academy is very important
because it can help determine those who want to perform and those
that want to perform well. There is no reason why a person in the
funeral-service industry cannot be looked upon as just as much of a
professional as a physician. In five years, I expect the Academy to grow
in size by more than 40 percent. I think this can be done by having
a membership drive on a large scale. Work with the institutions that
teach our trade, and stress the importance of continuing education
and how continuing education and professionalism go hand in hand.
I believe the most critical problem facing the Academy today is changing the mindset of funeral professionals from the fact that they have
more than just an occupation. Use our institutions of higher learning
to sign up prospective members right out of mortuary college. Also,
develop an ad to be listed on all of the institutions’ websites and on
other funeral-profession sites from which someone can link directly to
the “Become a Member” page of the APFSP site. 
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Congratulations to the New CFSPs!
Congratulations to the following APFSP members who achieved the designation of Certified Funeral Service
Practitioner since our Spring 2012 issue. Please help us congratulate these members for their hard work!

Terrence Lee Andry
1321 Antietam Court
Maumee, OH 43537

Patrick Joseph Fitzgerald
Fitzgerald Funeral Home
1860 South Mulford
Rockford, IL 61108

Theodore Jay Lee (Ted)
153 Fisher Avenue
White Plains, NY 10606-2302

Michaela Ann Baldwin (Kay)
D’Esopo Funeral Home
277 Folly Brook Boulevard
Wethersfield, CT 06109

William Scott Fowler (Scott)
109 Plantation Drive
Spartanburg, SC 29302

Kevin D. Martens
Cherished Memories
Box 1004
Martensville, SK S0K 2T0 Canada

Carole Jones Banks
PO Box 703
Monroeville, AL 36461

Greg Winston Free
H.M. Patterson & Son
1157 Old Canton Road
Marietta, GA 30068

Marshall Glenn McClatchey
1002 Eugene Street
Harrison, AR 72601

Kathleen Desmond Barr
Desmond Funeral Home
2600 Crooks Road
Troy, MI 48084
Robert P. Billman (Bob)
1873 Elm Drive
Ashtabula, OH 44004
George Thomas Bowen (Tommy)
Bowen Funeral Home
981 State Highway 253
Winfield, AL 35594
Kenneth R. Brewster (Ken)
12 Rainbow Court
Middle Island, NY 11953
Glenn D. Burlamachi
Concord Funeral Home
74 Belknap Street
Concord, MA 01742
Stacy Burnett
Marcotte Funeral Home and Chapel
12105 Tecumseh Road East
Tecumseh, ON N8N 1M2 Canada
Charles Anthony Castiglia
Lakeside Memorial Funeral
Home, Inc.
4199 Lake Shore Road
Hamburg, NY 14075
Bradley J. Chute
Vensil & Chute Funeral Homes
1850 West Main Street
Newark, OH 43055
Jackie Dwight Dunlap (Jack)
303 North Charles
Searcy, AR 72143

Mike Guttin
Butler Funeral Home
PO Box 1115
St. Catharines, ON
L2R 7A3 Canada
Kent O. Hale
707 Pleasant Woods Drive
Marion, AR 72364
Bradley Keith Hays
Roller Funeral Home
PO Box 362
Mountain Home, AR 72654
Richard T. Hazzard (Dick)
PO Box 356
Patterson, NY 12563
Edwin G. Herrick (Ed)
639 Ward Drive
Ashland, OH 44805-1042
John Francis Holmes
1509 Flanders Lane, Unit 1
Harwood, MD 20776
Lori Christine Hopper
130 East Brookdale Place
Fullerton, CA 92882
Kenneth R. Howe
Holman-Howe Funeral Home
320 South Adams Avenue
Lebanon, MO 65536
Barbara Ann Kazmierczak
2 Rutland Terrace
Worcester, MA 01609
Arthur W. Lang (Kippy)
Bradford-O’Keefe Funeral Homes
1726 15th Street
Gulfport, MS 39501

Todd Alan McCoy
Roller Funeral Home
PO Box 362
Mountain Home, AR 72654
Sandra Melin
Richmond Funeral Home
8420 Cambie Road
Richmond, BC V6X 1K1 Canada
Michelle J. Meyers
40 Leicester Street
Port Chester, NY 10573
Jason J. Moody
14929 Pine Boulevard
Ocean Springs, MS 39565
Douglas Ray Nie (Dutch)
Nie Family Funeral Home
2400 Carpenter Road
Ann Arbor, MI 48108
Albert P. Opacity (Al)
Opacity Funeral Home
511 Washington Avenue
Kenilworth, NJ 07033
Dorothy C. Pacimeo
New York Atlantic Funeral Services
2084 Horseblock Road
Medford, NY 11763
Jonathan L. Parrott (Jon)
2022 Ravenwood Drive
Murfreesboro, TN 37129
James Andrew Riffe
Riffe’s Funeral Service, Inc.
600 Main Street
Narrows, VA 24124

Lynda Bryant Smith
2560 59th Avenue S
St. Petersburg, FL 33712
Emanuel C. Smith (Mani)
Flanner & Buchanan
5215 North Shadeland Avenue
Indianapolis, IN 46226
Steven Trent
Fairchild Sons, Inc.
1570 Northern Boulevard
Manhasset, NY 11030
Krista Breanne Vanlandingham
Flanner & Buchanan
2950 North High School Road
Indianapolis, IN 46224
Steven R. Winburn (Steve)
Brown-Pennington-Atkins
306 West Home Avenue
Hartsville, SC 29550
Bradley Edward Wright (Brad)
Robinson Funeral Home
and Crematory
PO Box 387
Easley, SC 29641-0387
Make it your goal to be in
the list of new CFSPs in the
next issue!
Here’s how:
• Check out the continuing education programs on our website
• Complete your Career Review if
you haven’t already done so
• Tell us about any activities you
have completed that do not
appear on your transcript 
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Technology Tips
by Robin Heppell, CFSP

Why You Should Use Twitter
for Your Funeral Home
If you are a funeral home and do not have a Twitter presence, you could
be missing out on the best free broadcast media ever. That might sound
like a bunch of hype, but, for the little effort and no expense to use it,
don’t overlook it.
The three main reasons why I love Twitter is that it is direct, instant and
uncensored. Direct in that you can connect with people directly. Instant in
that information is shared in real time — no time delays. Uncensored in that
messages aren’t filtered or edited, just raw information from the horse’s mouth.

Go to Twitter.com and sign up for your two accounts:
• You have to use two different e-mail addresses
• Once you sign up, you are going to claim your Twitter handle:
@YourFuneralHome & @[YourTown]Obits
• Remember that it must be no more than 15 characters
• Customize your settings

Note: Although I recommend that every funeral home should have a Twitter
presence, it is not a “game-changer” or a “drop-everything-and-jump-onthe-bandwagon” strategy. Having a good, easy-to-edit website is paramount,
followed by a LinkedIn profile next, and then a Facebook profile (personal),
followed by a Facebook page — then comes Twitter.

Seek and follow local community members with the “Find People” feature
in Twitter itself. All the media people will be there, like reporters. You now
have a direct link with them, so you want to follow those people, and then
they might be following you back again. Do the same with other businesses
and other people in your network. It shows that you are up with the times.

How can Twitter be important if it only has 10 percent of the population
using it? Because, unlike other social networks, like Facebook and LinkedIn,
traditional media like television are always promoting Twitter by saying,
“Join the conversation on Twitter” or “Use the hashtag #HeppIsCool” to
share your thoughts. Since Twitter is “open” and doesn’t require mutual
consent to connect, everyone on Twitter is just one handshake away from
each other. Because of this openness, conversations can be subject-based or
location-based and not just based on connections.

More people will probably follow the funeral-home account than the obituary account, but it is just another way to convey that information out to
your community.

EdisonResearch.com recently shared survey results in its article “Why
Twitter Is Bigger Than You Think,” where it states, “89% of Americans
12+ are familiar with Twitter, while 10% use the service.” The article
also notes that 44 percent hear about Twitter almost every day.
So how does this apply to a funeral home?
You can connect directly with local media, politicians, local movers and shakers, other business owners — and, most importantly, the general public. You
can get their attention, and they can get yours — all with just 140 characters.
So how can funeral homes use Twitter?
I suggest having two accounts to start, but it is best to have three. One is
for your obits stream; one is for your company brand, and then the third,
optional one is for just personal use.
With the obit Twitter account, there are some real advantages for exposure,
especially for some of you who are near the Canadian/U.S. border, where
there are tough winters, and a lot of the people may snowbird and spend their
winters down in Florida, California or Arizona. They may come to your website off and on to see who died over the winter, and now the hip people can say,
“I can follow the funeral-home obituaries on Twitter? Awesome!”
You may think that you would rather have them visiting your website, but,
really, you want to communicate with them the way they want to be communicated with. Don’t force them to do anything — instead, make it easier for them,
because you are going to be driving people back to your website in that way.

Step-by-Step Instructions

First of all, you want to claim your handle, or your “@.” You want to make
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sure that you reserve your funeral home. You may also want to claim your
town’s name and “obits.”
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There is also a website called Twellow.com. You can go there and sign up for a
free account. Log in using your Twitter account, and you can find people in your
hobbies and your geographical area. It is just a little easier to use than Twitter.
With your personal account, too, you can follow all of your favorite people
too and just be a user of Twitter while getting the three benefits that I mentioned in the beginning.
Now I am not trying to create more work for you with Twitter, because it
can easily be integrated into most websites so that, as soon as you upload
a new obit, blog post or article, it will automatically tweet the link to your
Twitter account. It can also be set up so that, when you post something on
your funeral-home Facebook page, it will be automatically tweeted to your
Twitter account.
Also, to make your Twitter experience even easier, you can manage these
accounts with a service like http://hootsuite.com. This tool saves you time by
allowing you to send messages to any of your social media profiles across the
web, such as Twitter, Facebook, LinkedIn and many more. It will also automatically shorten URLs for easier posting to Twitter because, for Twitter,
you are allowed only 140 characters.
Overall, with its vast reach beyond its 10 percent saturation, its ability to put
you in direct connection with the movers and shakers of your community
and the ability to automate it in many ways, Twitter should definitely be one
of the arrows in your online marketing quiver.
Now that you are going to sign up for your free Twitter account, you
can start by following yours truly at http://twitter.com/funeralfuturist (or
@funeralfuturist). See you on Twitter! 
Robin Heppell, CFSP, combines his expertise in technology and preneed, his formal business
knowledge and his deep-rooted legacy in the funeral profession so that he can help funeral
homes and cemeteries be more competitive, be more profitable and provide the best possible
service for the families they serve. If you need to reserve domain names, go to http://www.
FuneralFuturist.com.

Academy Leaders Mentor Young

Funeral Professionals at National Program
During the National Funeral Directors Association’s (NFDA) Meet
the Mentors program, 50 licensed funeral directors and embalmers
under the age of 40 had the opportunity to meet, learn from and
talk with some of the country’s leading funeral directors, including
Mark Musgrove, CFSP, APFSP Board vice president, of Musgrove
Family Mortuaries in Eugene, Oregon; Valerie Wages, CFSP, former
APFSP Board member, of Tom M. Wages Funeral Services Inc. in
Snellville, Georgia; and Glenn Taylor of the Glenn Funeral Home in
Owensboro, Kentucky.
Meet the Mentors, which took place March 26-27 at Emory University
in Atlanta, Georgia, brought young funeral professionals together to
learn from three of the country’s leading funeral directors and network
with like-minded peers. During the program, each mentor gave a presentation in which he or she shared lessons he or she has learned about
how to build a successful and fulfilling career in funeral service. After
the presentations, there was a panel discussion, and then mentees broke
into groups to personally interact with each mentor.

From left to right: NFDA President Randall Earle, CFSP; Mark D. Musgrove, CFSP;
Valerie M. Wages, CFSP; and Glenn Taylor.

Academy Vice President Mark Musgrove’s presentation to the young
funeral directors detailed the trends and challenges we face today as
funeral directors and cemeterians. Mark commented, “It was encouraging
meeting young people that are dedicated, energetic and passionate about
funeral service. Through them, I feel our profession has a bright future.”
There is another Meet the Mentors event scheduled for August 28, 2012, in
Cambridge, Massachusetts, where Robert Biggins, CFSP; John J. Horan,
CFSP; and Christine C. Whitaker, CFSP, will serve as presenters. 

APFSP
News and Notes
Has Your Address Changed?
Don’t forget to notify us of any changes in your
address, phone number, fax number or e-mail
address. For your convenience, log in to the website,
apfsp.org, to update contact information, or e-mail
your changes to our office at kgehlert@apfsp.com.
Confused About Your Login Credentials
for the Academy Site? It’s Easy, Really!
We automatically default your login ID to the e-mail
address we have on file unless you have not provided
it to us in the past. Your password is your Academy
ID number (with dashes). If you have trouble at first,
please try any previous e-mails you may have shared
with us in case our records reflect your home or business e-mail address only.
The fastest way to request a password reset or to submit a credentials request is to use the link on our website called “Academy Members, need help logging in?”
right under the login box. Once you log in, you have
complete control and can change your login information to an e-mail address you prefer by updating your
contact information. 
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Welcome the New APFSP Members!
The following individuals have enrolled as members to begin earning their CFSP designations. Membership in the Academy is open to any funeral director
or embalmer as recognized by his or her state’s, province’s or country’s licensing board. Members whose names are bolded joined as Lifetime members.
Students may also join the Academy and work on the requirements of the CFSP while they are completing mortuary school or their internships, but student
members are not permitted to complete a Career Review as part of their qualifying activities toward certification. (Students have an asterisk after their names.)
James C. Anding (Jim)
Heber Springs, Arkansas

Heather Cain Escamilla
Southern Pines, North Carolina

Gregory Anthony Luka (Greg)
Defuniak Springs, Florida

Adrianna N. Schnell
Grosse Point Park, Michigan

Daniel Paul Armstrong
Southern Pines, North Carolina

Pierre-Maxime Fugere
Dollard-des-Ormeaux,
Quebec, Canada

Debra A. Mabone
Somerville, Tennessee

G. Warren Shelley (Warren)
Melville, New York

Lise Natalie Mair-Zimmerman
Wethersfield, Connecticut

Ryan Steven Shipley
Hendersonville, North Carolina

Benjamin Cyrel Matthews (Ben)
Southern Pines, North Carolina

Marsha Ransdell Southers
Southern Pines, North Carolina

Beverly J. Meadows
Montevallo, Alabama

Michael Anthony St. Onge
Southern Pines, North Carolina

Calvin J. Meadows
Montevallo, Alabama

Frank Christopher Tapia (Chris)
San Antonio, Texas

Jason J. Moody
Ocean Springs, Mississippi

Dana P. Taylor
Memphis, Tennessee

Jeffrey Lucas Musgrove (Jeff)
Eugene, Oregon

Monty Renn Thornburg
Kings Mountain, North Carolina

Albert P. Opacity (Al)
Kenilworth, New Jersey

JaVaughn Jermaine
Tucker (Tucker)
Memphis, Tennessee

Samuel E. Ballard (Sam)*
Little Rock, Arkansas
Scott R. Beard
Ypsilanti, Michigan
Danielle C. Bice
Brampton, Ontario, Canada
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Ypsilanti, Michigan
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Moore, Oklahoma
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Scottsboro, Alabama
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Brooklyn, New York
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Inman, South Carolina
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Tallahassee, Florida
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Gulfport, Mississippi
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Athens, Georgia
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Bay City, Michigan
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Riverview, Florida
Genevieve Veilleux
Dollard-des-Ormeaux,
Quebec, Canada
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Jonathan E. Raymond
Bernardston, Massachusetts

Tina Marie Wysokinski
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Narrows, Virginia
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2012 Annual Luncheon
and CFSP Recognition
Don’t miss the Annual APFSP Luncheon, CFSP Recognition and keynote with Dr.
Thomas G. Long: “What Ever Happened to the Christian Funeral?” to be held on
Monday, October 8, 2012 in Charlotte, North Carolina. For more information, registration and a discounted one-day pass for the NFDA Convention, please go to www.
apfsp.org/CFSPEvent2012.php. We will not be sending a separate mailing this year;
please use the registration form on page 10 to save your spot at this exciting event!
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Where can I get continuing education?

Thanos Institute
Continuing Education for Funeral Directors –
Approved by the Academy of
Professional Funeral Service Practice
10 continuing education hours per course in Category A.
Also approved for ceu’s in 32 states - Offered Online & In-print

Thanos Institute
PO Box 1928 • Buffalo, NY 14231-1928
1-800-742-8257
www.thanosinstitute.com
mrizzo@thanosinstitute.com

